P

aaaun

KoLUAUGMSADUWILORS UKIINeNdakamsAlng 21A1s 7 SU 4 Aanquuun

Kangasulkui:d1KSU

e uARa KDY KEDsSAPAGIVASISBUSKANAS FEMSUSKISIaMS La:Msidviu Google Analytics

* yAna KUKV KEassAPAGaVMSISEUSIWUIBUIREIAUMSIELAzINATACVY IRYIAU Google Analytics

* UARa KUXEVIU K3DsSADRIGUSMS Digital Agency lumsrimsaaiasaulad tWalkawisadawams
fMviugaviausladavdu
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e ANwWSUaNAY:lunsidviu Google Analytics ollutnavialumsitAsizKWaaws»n
msrinsaaraoauladnsludovs
e 1soulunauau Facebook lawi:UnlSgUNLIAYISEULILAD



https://www.teamdigital.co/instructors/%e0%b8%ad-%e0%b8%a8%e0%b8%a3%e0%b8%b1%e0%b8%93%e0%b8%a2%e0%b9%8c-%e0%b8%a2%e0%b8%b8%e0%b8%a7%e0%b8%a3%e0%b8%a3%e0%b8%93%e0%b8%b0-%e0%b8%ad-%e0%b8%ab%e0%b8%99%e0%b8%b8%e0%b9%88%e0%b8%a2/
https://www.teamdigital.co/map/
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e Uty Google Account (Gmail) ua=Usys Facebook dud Tosaoﬁa@lz?ua:sﬁauhu
U1ad9

lwisKkikangasausu (Outline)

Day 1: mis@iadv dvA1 GA4 uazmisléviu Google Tag Manager

a1 9:00-16:30 u.

1. mwsau faua ua:msdaav Google Analytics (GA4)
e Insvasouayd Google Analytics
e msasouyd GA4
e msdadv GA4 lasld Google Tag Manager (GTM)
e msitndvusydansa (GA4 demo property)
e mwsoumsigviudiudacanld (GA4 interface)
e mwsdoumsAvAludurquas:uu (admin setting)
 msigviu Debug view iWaasivaaukamsai (Event)

2. mstiamu ikamsad, Conversion, Purchases
e ms@amuikanmsal (Event tracking) Gog Google Tag Manager (GTM)
d W1swﬂlc1as’ua\)lhqmsajua:ﬂc']ﬁagaﬁmhuola\)
¢ msaaaniu Conversion
e Conversion rate
« msaamumsdo (Purchases/Ecommerce tracking)

3. msdvA1du)
. Uﬁﬁagaﬁﬁmuma\) (Custom dimension)
e msdaaou User-ID
* wasaffmKualew (Custom metrics)
e naauihkwne (Audiences)
e msiFouce Google Ads uamsialdvmu Google Signal
« msifouda Google Search Console




Day 2 : s1gviucive vav GA4 uazn1sQiayalsvan

a1 9:00-16:30 u.

4. sh.gviuuiasgiu
e doubiadogld (Interface) vovsrgviuuiassIu
e Life cycle reports
o Acquisition
o Engagement
o Monetization
o Retention
e Userreports
o Demographics
o Tech
e MsUSULALSIELIULIASTIU

5. s19vuffIKuQLaY
Explorations

Free form exploration
Funnel exploration
Path exploration

6. Marketing Campaign
e Medium, source, campaign, content, term
e UTM parameters
e URL builder
e Default channel group

7. msKidayalgvanainsigviu GA4

Top products, locations, traffic sources, etc.

Traffic sources and marketing campaigns, Google Ads examples.
Insights from site search

Automates insights
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e inSovAoUWILODSWSDUBUINESITNTKS 1 Auda 1 13V
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e Email: info@teamdigital.co Y I O
o Tel:02-077-1784 ity F
e LINE ID: @teamdigital



mailto:info@teamdigital.co
tel:02-077-1784
https://lin.ee/DSA6CZK

